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BADIIY VA TURISTIK-REKLAMA DISKURSIDA KONTAMINATSIYA IMKONIYATLARI

BO3MOXHOCTA KOHTAMWHALIMA B XYOOKEC TBEHHOM U TYPUC TUHECKO-
PEKINMAMHOM OUCKYPCE

POSSIBILITIES OF CONTAMINATION IN ARTISTIC AND TOURISM-ADVERTISING
DISCOURSE

Madazizova Dilafruz Xabibiloyevna,
Farg'ona davlat universiteti, katta o'qituvchi

Annotarsiya

Ushbu maqoiada badiy va funsfik-reklama diskursiands (fods ve expressiviic darajasini oshinshda
kontaminatsiva imionivatiarl hagida soz vurtiigan. Bu masala, huoungl kunning dofzarh mavzulariga ayianib, ladgigotiar
diggat markazidan o'fin olmogda, chunki har ganday fining zamaonaviy mMvadanish davn Wining maxsus birlikian sifalida
yangi diskursiarning paydo bolishi bifan lavsifanadi. Shu bofs, diskurs va unda vujudgs keladigan maxsus il binikdanni
bir birdan ajralib boimaydi, war maium darajada bir-bin bifan kesishiah va bir-birini boyitish bilan xarastenanadi 8]
Diskurs-tilshunosiikda nishatan yangl sofia bolishige garamasdan. xon] hshunros-ofimian fomonidan. affsgachon
o'ryanifa boshigngan. Tadgigofiar kolamini kengayishni uning chugumog zZabt elishos yelaklamoada. Diskurs va uning
turfarl, jumiadan, media diskurs. siyosly diskurs, givfonik diskirs, badily diskurs, furistic diskurs kabi yo'nalishiarda
grishiigan yutugiar ana shu iZlanishiar mahsulidir Bu mavzy dofrasida xonj titshunos-ofimian, jumiadan, M. Foucault £
Hamis. E Benvinist. U Cheys. V. Deysler, J Grayms, Teun Van ODeyr A £ Kibrik, V. Karasik, V. Demyankey, N. D
Arutvumava, V. | Karasik V. E Chemyavskays xabi tishunosiar mehnatfan beqiyos. Masalgn, diskursning (ingvo-
pragmatik muammaofan ustida tilshuposiar V. V. Zirka, T V. Malveyevaning (sdgigoffan badiy diskurs muammoisn
bo'yicha N. V. Kufibing, T. B. Samarskaya, £ Martinosyan izlanisfian shuningdek tunshik diskurs vo'nalishida esa L F
Tarnayeva, V. V. Datsyur, NV FRilstovaning fadgigolian diggsioa sazovor Bimng, badily va tunstik diskursning reklama
Janridagt ozaro la'siv muammosi hall ham maxsus fadgiool obvestigs ayfanganicha yo'g. Ana shu nuglal nazardan,
ushbu maqolaning magsadl turistiv reklams diskursida o'rnafiigan badily diskursning Kantaminagtsiya imkanivatias tahil
gilinadi.

ArRHOomayus

B cmamse peys Udem 0 S0SMOMHOCTIRKY KOHMEBMUHSUUL & MossiUeHLY YDPOEHR SRIDE3UMEMBHOCML &
xyfomecmeeHHoOM L My DUCTCKI-DedaMHoM SUCKYOCax. 3mMom s0npoc Cman aEmyansHbin noediemon CesofHAWRLK
uccnedosasul, NoCKOMeKY Mepuod COBDEMERKOED DEISUMUA MHO020 RIENG XEDEKMEDUIVEMCR NORSTEHUEM HOSRIX
QucKypcos #aK oCOOR eduHwy ASkiFE, MNosmosy CUCKYOC U CchellankHuie A3kikogsie eduHuus! He Mosym Gaimb
omeneds! dpye om Spyes. Mexdy nooyus, uM cealcmeaHHD Mebecarsmecs U & onpedeneqrol cmenery ofosallams
doye dpyea. HecMOmMps HE8 Mo ymo JUCKYPC ASNREeMCH OMHOCUMEensHo Hogol 00RScibi QUHISUCTIUKL, OF Ve
Usyyaemch 3gpyDexwHuiMy AuHeedcmamy, PaciuupeHue cobepsl yccnedoearkus npuaodum K ee. Domee anyboxomy
sae0esaHwWo. JUCRYDC U €20 munkl exmoYss MelulHeld JuckyDc, monumuyeckul QUCKYDC, YpesovEodHL ducKypE,
RyfoecmesnHall SUCKYOC U mypucmuyeckuld AUCKYDE, REMAKMCR NpodidmamMy amux uctnedosaruld. B paMeax amol
meMsl Npedcmaanest paiome! Mayix sapyiesHeix nudgeucmos, kak M @yro, 3. Xappuc, 5 bexeurucm, ¥ Heds, B
Natcnep. O Tpaimc, TevH Bar fOedy. & 3. KuGpury, 8 Kapscuk, B Oemurnwocs. H Apymiososs, 8 M Kapacuw, £
Yepureckar Becnodolns:. Hanpumep, Had nurzeonpassMamudyeckumy noofnemami duckypcs pabomanu 8. B 3upka,
T. B. Mameaeesa: H B KynuGura T 6. Camapckar, E Mapmupocrd 0 npobmemay xydowecmsayHoe0 duckypes, 8 no
npoGnesard mypucmckoso Suckyped OedcmsumensHo 38cAVAUSaM eruMaHuR pafioms: 71 [T TapHaesod, B B
Oauora, H 8. @uaamosod.

Odrarn npofnems esaumModelomaus XVEowecmMaeHH 020 U MypUcmerase UCKYDCS & DERNEMHOM WEHDE NoKs
He cmana o0rermon CNeyLansRoso vconedogstus. C amod MOYKy 308HUR Uensr darHol cmambel RENAEMCH aHanuz
E03ME¥HOCTIED KORMAEMURELLL XY F0MercMeeHH020 QUCKYDCE, CACKLBLLISE0CR 8 MYDUCMCKO-RerRTamMyoM Suckypoe.

Abstract

This articie is about the possibiities of confamination In increasing the level of expressiveness in aristic and
tounst-adverising discourses. This issue has become & topical subject of today's research, because the perod of
modern develgpment of any [@nguage (5 characternzed by the emergence of new discourses as special unils of the
language. Theraefore, the discourse and the special fanguage unifs cannot be separfated from each other. By the way,
they are characferized by crossing each ofher and enriching each offier fo 3 cerfaln extent. Despite the fact that
dizcourse is g relatively new fiefd in linguistics, i has already been studied by foreign Inguwists. The expansion of the
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scope of research leads to its deaper conguest Discourse and its types, including media discourss, political discourse,
giuftonous discourse, artistic discourse. and fownstic discourse, are the products of these researches. Within this topic.
the works of foreign linguists such as M Foucaiult £ Harris, E Benviriste, U Chase. V. Deisfer, J. Grimes, Teun Van
Dyck A E Kibrik, V. Karastk, V. Demyankov, N. Arufyunova, V. | Karasik, E Chermyavskaya are incomparable For
example, V. V. Zirka, T. V. Maltveevs worked on linguo-pragmafic probiems of discourse; N, V. Kuibing, T. B
Samarskays, E Martirosyan on the problems of artistic discourse; and on the problems of tounshc discourse the works
of L P Tarmayeva, V. V. Oatsyuk, NV, Fifatova are really worthy

However, the problem of the inferaction of artistic and tourist discourse in the sdvertising genre has not yet
become an object of special ressarch. From this point of view, the purpose of this article |5 ta anaiyze the possibilities of

contaminagtion in the aristic discourse established in the founst adverising discourse.

Kalit so‘zfar oiskurs, comtamingisiva, luristic diskurs, refdama oiskurs  badiy diskurs,  lingvistika,
extraliingvistita, ekspressivitk. til birlikian

Kmiodegbie cCHoea: OUCKVDC,  KOWMMEMUHSLUUS.  Myoucmuyeckud JUGKYDC.,  DokmamMubll  BUCKYEC
gyiomecmeerHall OUCKYDC, NUHEEUCTIURE, 3NCMPENUHESUCIILKE, IKCTPECCUSHOCTE, RILIKOERIE E0UHULK!

Key words: discourse, cormfaminsiion. fourst discourse. sdvertising discourse, arlistic discourse, [inguistics,
extralinguistics. expressiveness, Inguistic units.

KIRISH

Magolada badily va tunstik-rekiama diskurslanda ifocda va expressiviik darajasini oshinshda
kontaminatsiya imkoniyatlan hagida soz yuriilgan. Bu masala, bugungi kunning dolzarb
mavzulariga aylanib, tilshunos-tadgiqotchilarning diggat markazidadir, Har ganday tilning
zamonaviy rivojlanish davn tilning maxsus birliklan sifatida yangi diskursiarning paydo bo'lishi bilan
tavsiflanadi. Shu bois, diskurs va unda vujudga keladigan maxsus til birdiklanni bir-biridan ajratib
bo'Imaydi, ular ma'lum darajada bir-biri bilan kesishish va bir-binni boyitish bilan xarakterlanadi.

ADABIYOTLAR TAHLILI VA METODLAR

Zamonaviy tilshunoslikning diskursiv lingvistika va lingvopragmatika yo'nalishida olib
borilgan tadqigotiar diskurs va uning turlarini fan maydoniga olib keldi. Jahon tilshunosligida F.de
Sossyur, Z. Hams, D. Crystal, E. Benwvimist, Van Deyik va boshga tilshunoslarning diskurs mavzusi
doirasidagi, V. Zirka, T. Matveyeva, N. Kulibina, T. Samarskaya, E Martirosyan kabi
tilshunoslarming badily diskurs doirsidagi L Tamayeva, V. Datsyuk va N Filatova kabi
tilshunoslarning esa turistik (sayohat) diskursi doirasida olib borgan tadgigotlan diggatga sazovor
va yosh tadgigotchifar uchun dasturul amaldir

Maaqoala to'lagonli yoritib berish magsadida bir gancha xarij daviatlarining turistik manbaalan
(joy nomlari) va yozuvchi asarlandan parchalar keltinldi

NATIJALAR VA MUHOKAMA

Yugonda nomian sanab otilgan xon) tilshunosian tomonidan bu schadag), ya'ni diskurs
mavzusl dorasida enshilgan salmogll yutuglarga garamasdan, bizning-mahallly tilshunoslanmiz
tomonidan diskurs, badily diskurs, badiy-institutsional diskurs tuniga daxidor bolgan tunstik-
reklama diskursi, umuman olib garalganda, diskurs bo'yicha hamon e'tiborga molik tadgigot havola
etilmagan. Ushbu magolaning magsadi badiiy diskurs doirasiga taalugl bo'lgan turistik diskursning
reklama qilishdagi rol va ahamiyatini tahlil gilishdan iborat. Chunki, boshga diskurs turlan kabi,
reklama diskursi ham o'ziga xos xususiyat, shuningdek, lingwistik va ekstralingvistik omillarga ega.

Maqolada tanlangan dunyoning ba'zi mashhur sayohat maskanlarining nomiari, jumladan,
Taocrmina (Sitsiliya), Baden-Baden (Germaniya),[8] mavzuimiz mohiyatini chugqurrog o'rganish
uchun misol tarigasida keltirlgan. Bu joylarni obyekt sifatida tanlanish sababi shundaki, bu
maskantar allagachon xalgaro sayyohlar tomonidan tanilganiligida va ularming badily va
kinematografik asarlar, ya'ni turh xil adabiyot yoki san'at namoyandalanning nomlan bilan boglig
hodisa va vogealar bilan idrok etilishidadir. Ana shu sababdan, ular (joylar) ko'pincha badily diskurs
elementlari orgali rekiama gilinadi. Reklamada turli x| kichraytinlgan shakllardagi badily main,
xususan, reklama janrlanda institutsional turistik diskurs o'matiladi. Bunday kuchaytiriigan badiy
matn muallf nomi, asar nomi, joylar nomi, muallif nomiga havola, san'at asan bilan boglig
tafsilotlarga havola, u yoki bu badily matndan gisqartirilgan igtiboslardan iborat bo'lishi mumkin.

Mavzu magsadiga erishish uchun magolaning asosiy- kuliminatsion nugtasiga aylangan,
diskursdagi “kontaminatsiya hodisasi'ni institutsional badiiy diskursning reklama diskursidagi
mazmun-mohiyatini ochib bensh; tunstik reklama diskursining ajralmas gismiga aylanishi mumkin
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bolgan badiy main parchalan havola etish; tunstik diskurs janrlan tarkibiga kiruvchi badiiy
matnning rekiama rolini tavsiflashdan iborat bo'ladi.

Tanigh xori tilshunosi A A Kibrik va uning yelkadoshilar ta'birlariga ko'ra "Diskurs- matnga
qaraganda kengrog tushuncha bo'lib, nutgly faoliyat jarayoni va uning natijast, ya'ni matndir’.[7]
Darhagiqat, olib borilgan tadgigotlar natijasi yugorndagi tilshunoslaming fiknni tasdiglash bilan bir
gatorda diskurs turlan ham aniglanmoqgda va ulaming deyarli barchasi badiy va reklama diskursni
0 7 ichiga oladi desak mubclag'a bo'lmaydi

Diskurs sohasidagi izlanishlar ko'lamini kengayib borishi, undagi har bir vujudga kelayotgan
lingvopragmatik imkoniyatiarmi anglashga undamogda. Masalan xorn] tishunosi E. Panchenko
magotasi [8] bu fikrimizga yorgin misol.

‘Kontaminatsiya® (‘contamination”) so'zi ingliz tilining leksikasi tarkibida bo'lib, “ifloslanish”
yoki “bulg'anish” kabi ma'nolarni anglatadi Lekin magolada foydalanilgan bu so'z yugondagi (so'z
tarjimasidagi) ma'nodan yurogda, chunki tilshunoslarning bunga lingvistik hodisa sifatida garashlari
uning manosini butunlay ozgartira oldi]8] Fikrimizni dalllash magsadida bir guruh xori
tilshunoslan Axmanova, [1] Belchikov, [2] Efanova [3lning "kontaminatsiva’ga bergan ta'nflanni
keltiramiz. Ularning ta'nflarida bu til hodisasi guyidagicha ta'riflangan: “Zamonaviy lingvistika va
stilisiikada keng ma'ncoda kontaminatsiva tushunchasi, turli xildagi bir biriga mano, tarkib,
assosiativ yoki funksional jihatdan yaqin bo’lgan til birliklar yoki ularming gismlarining o'zaro ta'sin
natijasida semantik yoki shaklly ozganshiarga olib keladigan va natijada yangi so'z va iboralarni
shakllantiradigan til hodisasidir™ [1,2 3]. Bu til hodisasini keng gamrovliligini hisobga olib, biz uni
badiy institutsional tunstik- reklama diskursida ko'nb chigamiz.

Diskurs - A A Kibrik va uning yelkadoshlan tomonidan berilgan ta'nfga ko'ra "mainga
garaganda kengroq tushuncha bo'lib, nutgiy facliyat jarayoni va uning natijasi, ya'ni matndir™.[7]
Diskurs turlarining ko'plab tasniflan mavjud bo'lib, ularning deyarli barchasi badiy diskursning
reklama diskursini gamrab olishi tabiiy.

‘Biz reklama diskursi xususiy institutsional diskurs deb gabul gilamiz, uning magsadi
mahsulotiarn sotish, mijozlar esa reklama matniga kirish hugqugiga ega auditoriyadir [8] Tilshunos
Karasik ta'biri bilan ayiganda “har ganday diskurs kabi, reklama diskursi ham o'ziga xo0s
xusustyattarga, ya'ni lingvistik va eksiralingvistik omillarga ega™ [6]

Statistik ma'lumotlarga ko'ra zamonaviy dunyoda insoniar ehtiyoji mahsulot sotib olishdan
ko'ra, sayohat gilishga oriib bormogda. Buning natijasida esa turizm, ya'ni turistik diskursning
shakllanib, nvojlanishiga olib keladi. Tunstik diskurs esa o'z-o'zidan reklama diskursi bilan
kesishadi, chunki tunistk diskursning magsadi - malumot bensh va sayohlaming potensial
darajadagl migdonga enshish. M.V, Filatovaning garashlaniga kora, "unstik diskurs, shubhasiz,
institutsional diskurs kategoriyasiga xosdir, chunki u birinchi navbatda, hech bo'imaganda
tomonlardan bin tunzm biznesida faoliyat yurituvchi jjtimory va /yoki igtisodiy institutni (menejment,
marketing, moliyaviy cgimilar, xadimiar, jamoatchilik bilan alogatar, ommaviy axbaorot vositalan, turli
mamiakatiarning madamiyat va san'at institutlan, daviat, yundik, jtimoly, ekologik tashkilotiar)
ifodalaydigan kommunikativ vaziyatiarda qo'lianilad. [4]

Turistik diskurs o'zining rivojlanish jarayonida yangi xususiyatiami, ya'ni pragmatik boyish
imkoniyatlaridan- badily diskurs elementlarini o’zida mujassam etadi. Magolada tadgigot obyekt
sifabida dunyo tunstik saytlari Tacrmina , Baden-Baden |, shuningdek, turli reklama namunalar,
veb-saytlar tahlil uchun taniab clindi. Ushbu obyektlar ko'plab iste’molchilar uchun badily yoki kino
asarlan orgali yoki adabiyot san'at va boshga sohalaming tanigli namoyandalan ismlar bilan
bo'ghg, shuning uchun ular ko'pincha badily diskurs elementlaridan foydalangan holda reklama
gilinadi.

Magola maqgsadini ochib bernish uchun bir gancha tunstk, diggatga sazovor joylar matenal
sifatida konb chigildi. Ma'lumki, Taormina Sitsiliya orolidagi dam olish shaharchasi bo'lib, uzog
tarixga ega va sayyohlar orasida juda mashhur. U erga ltaliya, Malta va boshga yaqin atrofdagi
davlatlardan sayohlar kunlik yoki gisga muddatlik yashash saychatlan uyushtiradilar. [latuaitalia ruy
where-to-go: taormina-zhem] veb-saytida e’lon gilingan reklama matnida shunday deyilgan: Gyote
o'zining "ltaliyaga sayohat” (1787) asarida Taominam "Yer yuzidagi jannat ostonasi” deb atagan.
Taormina o'zining ko'plab mashhurlar: Germaniya imperaton Vilgelm 1l, yozuvchilar Jorj Bayron va
Gi de Mopassan, ("Agar ular mendan Sitsiliyada bir kunim uchun nimani ko'rish istagi borligini
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so'rashsa, men hech o'ylamasdan Taormina degan bo'lar edim®, ("The Wandering Life", 1885),
shuningdek, D. Laurens, A. Frans, Oskar Vayld va | Brams, fransuz stilisti Dior va nemis rassomi
Gelengdan ko'ra mashhurrog [8]

Yuqorida keltinlgan misollarda reklama matnini kuchaytirish, ya'ni tashrif buyuruvchilar
(sayyohlar) sonimi oshirish magsadida kontaminatsiyaning quydagi elementlaridan: jodkorning ismi
(Gyote), asar nomi "ltaliyaga sayohatl”, gisgartinlgan igtibos ("Yer yuzidag jannat ostonasi”), to'lig
igtibos (Germaniya imperator Vilgelm |, yozuvchilar Jor) Bayron va Gi de Mopassan, ("Agar ular
mendan Sisiliyada bir kunim uchun nimani ko'nsh istagi borligini sorashsa, men hech
o'ylamasdan Taormina degan bo'lar edim”) kabilardan foadalanilgan.

Kontaminatsiya hodisasini yana bir misolni O/ Hoshimovning “G'aroyib Sayohat® asarida
ko'nb chigamiz:

“Aslida-ku, Amerika to'g'risida avval ham ancha-muncha narsa o'giganman. Yoshligimda
Achchig Maxsum degan yozuvchinining (senlar uni Maksim Gorkiy deysan) “Sarig iblis shahr”
bagirb shig'ir o'giydigan Mayakovskiyning “Nima bizga Amerka”, degan asarlarini varaglaganman.
Hatto o'zimizdan chiggan Uzogov degan muxbir ham “Amerikasini ham ko'rdik”, degan maqola
yozgan edi. Shular Amenkani ko'rganda, nega men bormasligim kerak?

Shundog gilib, biginiga "Pan-Amerika” deb yozib govyilgan, gardani ho'kkiznikiga o'xshab
shishib ketgan "Boying” samalyotiga o'tirdik. Ishonsang-ishonmasang, ichi bamisoli metroning o'zil
Shifti shunagangl balandki, Sabonis degan haynov basketbolchi bemalol basketbol o'ynasa
bo'laveradil Shunagangi uzunki u bashi bilan bu boshi ko' nnmaydil"[9]

Yuqgondagl tanflarda ta'kidlanganidek, tanlangan badiy matnlarimiz kichraytirilgan,
kontaminatsiya hodisasi mavjud va reklamada xususiytlarini o'zida mujassam etgan, ya'ni tunstik
reklama diskursi o'rmatilgan.

XULOSA

Badily mainning turh xldagl kichraytililgan shakllandan reklama janranda samarall
foydaianiladi, ya'ni reklama jannda tunstlk reklama diskursi omatiladi. Matnda gisgartirilishi
mumkin bo'lgan shakilar muallifning ismi yoki familiyasini ke'rsatish, asar nomini havola yoki
havolasiz ko'rsatish; biror bir san'at asan bilan bog'lig bo'lgan obyekini eslatib o'tish, muayyan
badiiy matndan gisgartirilgan igtibos keltiish ba boshqalar Sanab o'tilgan gisqartinsh shakllan
badily diskursda, xususan reklama diskursida ulardan foydalanish chastotasining kamayishini
ta'minlab, reklama dikursining stilistik dizaynini tahlil qilishda dasturul amal bo’lib xizmat gila oladi.
Bu albatta tilshunoslikdagi kontaminatsiya® hodisasining mahsulidir.
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