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PERSUAZIVLIK ATAMASIGA OID
O TEPMWHE NPECYASMBHOCTH
ABOUT THE TERM OF PERSUASION
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Annotasiya
Mazkur magolada psixologlys fanidan tishunosikia ozZfgshoan pefsuaziviik atamasining mazmun-mohivali
yontiledi Dastlah psixologivaga oid sdabiyotiards persiaziya sfamasi bilan belgiamb kelingan Tshontinsh” “geyta
ishontinsh™ tushunchas, o't mohiyaltint saglah qolgan holda. Wshunosikks persuaziviik nomi bilan obb kot
Tishunosiicda nutq orgall fa'sir ko'rsatish wsull sifatids baholanayotgan mazkur tushuncha rus  fishunasiigida
mepcygzuerocms, ingliz. nemis fishunosikiands persuasion nomian bifan purtiit kelinmogda. O'zbek fishunosiigida
nutg tasin mavsesiga faativgh bir gator dmiy garashlar mavivd bofishiga garamasdan, nutg yordamida adressida
ishonch uyg'ofish va bu orgall unimg fikr va garashiarini o'Zgarinsh mazmunini fodalovehl atama ko'zga tashianmayd.
Thishunosiioda persuazivitk s0'21 - lotin tilidan persuasio — ko'ndirish, ishontingh degan ma'nolarni angiatad) - “ishonchii™
yoki Sishonchsiz” mezonlan ssosida axboratnl ishonchilic dargiasini belgiash cchun gollaniladi  Mazxur atams
filshunositkda ik bor stistika sohasida imiy muomalaga ofb kinlgan, #eyinchalk persusziviik tilshiunosikning maln
tiishunosigl, psixolingwishika, kogmdiv lingwistika, nulg 13'sings oid masalar bilan uyg'unlikds o'rganila boshiandi
agofada rus tilshunosfigh vakifar bilan bir qatorda jahor tishunosligiga ham muorgjgat gilingan. Mavzund yontishda
kuzatuy, gvosiy bl tasnifiash, umumiashtinish mefediandan faol foydalaniigan Tadgigot nalijas sifalide persuaziviik
atamasigs doir nazaryaiar ahlil gilinadi hamda diskursgs persusziv mano beruvchi vositalar anigfanad)
AHHOomayua
B favkol cmamese OTUCKSEEMCA HaYeHUe MepMuLa YoedumenbHoome, Komopsid Gsl7 RepeHam U3 Hayry
NCUKomoety & fuesstcmuky.  MoHAmMUs  evDexderuesr 4  anepeyiewdedues, KOMOopeLE MEpECHSYSMEHD &
MCLxOAoSUyeckol  Jumepamype orpedenanucs meomuron yoexdenue Obify fpureCeral & nurseucmuky nod
HaggaHUenM yoedumensHoCmy, COXDEHUE CEON CYWHOCME. B B3LINO3HEHUL 3M0 NOHAMUE, ¥OMop0e OUSHUSSSMCH KaK
ciocod eosdelcmsus NocoedCMeoM PeYL. & DYCCHOM FILN0SHEHUL Haskieaemch yiedumanbHocmbi, 6 aHenUECEoM U
HEMELNOM RIBKOINEHUU - yEewderuem. HECMOMOA H8 Mo, Ymo & y0esckoM AILINOSHEHUL CYLUECMEYent pRa HayuHhaly
832nR008, CERZaHHEN C SNURHUSA DeYl MepMUKE, enlpawarul codepwsHue ecererus adpecamy doseplr C
DOMOLUBH pedy U meM caMbiM USMEHEHUR 20 Muiciell U s3onRdcs. He chusypupyem. B RuHSsucmUKe choso
yiswdeHUe — oM MEMUHCKOE0 Dersussio — gsHaysem yoexdame, vhexdams — UCTONLIVEMCR dnR onpedelerus
yooeHA JocmoeeoHOCMIU UHDODMELUY Ha OCHOEE Kpumeptes «JOCMOosEH0: WL «HedoCmOesoH0w. Mo MeoMuUH
anepebie geeded & Hayusell ofopom & ofASCMU CMUUCMUKY & R3kiK03HaHUY. Nosdres yBedUmensHocMs cmana
USYYEMBECA € Z8DMONUL © SONDOCSMU FUNSSUCTIUNG MENCME, MCUXORUHZBUCUKY, KOSHUMUBHOD MUHEsUCMUKL,
peveesly 3hghexmas. Cmamss adpecogsds NoedcmBsumensy DYCCKOSC FILFOSHSHUR, 8 MAaKe MUD0S0s0
FELiMO3HaHUR. DU oCeslysHUY MeMs! SKMUBHO UCTonsIoeanuce Memode salnoderus COSEHUMSNEH0S0 HANUESE,
knsccudikauiy U oboliienus B pesynismame UconedossHis SHaNUsUDYHIMICHE mMeaputl 0 mepMuHe veedumensHocms
U onpedensmcA UHEMDYMeRmsl, noudaniive yiewdaoiyul CMBICT JUCKYPCY
Abstract
This arlicle describes fhe meaning of the ferm persuasiveness, which was adopled from the science of
psychology info finguistics. The concepts of “persussion” and “persuasion,” which were onginally defined in the
peycholomical iterature oy the term persuasion, were brought into inguislics under the name of persuasiveness, relaining
their essence. In linguistics. this concept, which s assessed as g method of influence through speech, 5 calied
persuasivencss in Russian inguistics, and persuasion in Engiish and German linguistics. Despite the fact that in Lizbek
linguistics there are a number of scieniiic views related o the infiuence of speech. [he term expressing e coment of
instifing trust in the addressee with the heip of speech and theredy changing his thoughts and wiews doss nof appear. in
linguistics, the word persuasion - from the Latin pefsuyasio - meaning o convince, comvince - 15 used lo defermine the
level of reliabifity of information based on fhe chitera of “refiabie” or “unreliable” This term was first introdiuced info
scientific circliation in the feld of siylistics in inguistics. Later, persussiveness began fo be studied in harmany with
Issues of fext lingwistics, psycholinguistics, cognitive (inguislics, and speech effects. The aricle s addressed fo
represeptalives of Russian inguistics, a5 well as world linguistics. When covering the topic, methods of cbservation,
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comparalive anaiysis, classificalion and generalizalion were aclively vsed. As a result of the study, theories about the
term parsuasiveness are anglyzed and tools that give persuasive meaning fo discourse are identified.

Kalit so‘zfar! persuaziya, persuaziviik. persuaziv diskirs, persuaziv vosidalfar, blending, nutgiy ia'sir, infensiya,
modus

Kmwoyeekle CA0Ea: NeDCyE3UR, MEOCYRIUSROCME, MEDCyaIUsHell GUCKYDC, nNepcyasugHele coedomes,
finerduxs peyesoe eosdelcmele, UNMESKULUT 2080070, MOGVE.

Key words: persussion, persuasiv, persuasive discourse, persuasive means, blending. speech infiuence,
speaker's intention, modus.

INTRODUCTION

Studying the language from a pragmatic point of view gave impetus to the development of
linguistics, as well as the introduction of new terms info it. The term persuasion is one of these.

The concept of "pefsuasion”, "re-persuasion”, which was- orginally defined by the term
persuasion in the psychological literature, was brought to linguistics under the name of persuasion,
keeping its essence. In psychology, persuasion means "restoration of the previously formed process,
repeated persuasion during psychological assistance, that is, the formation of goal-oriented confidence
that changes the client's perception of the nature of the problem and ways to =solve it" [4, 271 In
linguistics, this concept, evaluated as a method of influence through speech, is called nepcyasueHoocms
in Russian linguistics, and persuasion in English and German linguistics. Despite the fact that in Uzbek
linguistics there are a number of scientific views on the topic of the impact of speech, the term
expressing the content of instilling confidence in the addressee and thereby changing his thoughts and
views with the help of speech does not appear. Therefore, it is appropriate to use the term
negpcyasusHocms (persuasion), which is used in world linguistics, as persuazivlik in Uzbek scientific
literature.

The word persuasion is derived from the Latin word persuasion, which means to persuade, 1o
convince, and to determine the level of reliability of information based on the crteria of "reliable” or
"unreliable". This term was brought into scientific circulation for the first time in the field of stylistics in
linguistics. Later, persuasion began to be studied within the framework of text linguistics,
psycholinguistics, cognitive linguistics, the theory of speech effects, and theories of argumentation.

In worid linguistics, there are different views and definitions of the concept of persuasion. In
particular, A V. Golodnov tries to cover all the features of persuasion in his definition of the concept of
persuasion. "persuasive communication is a special form of mental communication between
communicative individuals that has been formed since ancient times and strengthened in social and
communicative practice. It is implemanted on the basis of certain types of texts and realizes the speech
effect of one of the communicanis, that is, the addressee, on the other (the recipient or the audience).
The goal is to make the addressee make a decision about the necessity, expediency and possibility of
performing a post-communicative action serving the interest of the addressee or rejecting it" [2, 15]
Also, the scientist evaluates acceptance of the evidence given by the addressee to convince the
listener and to perform an action or practice as a characieristic of persuasive effect Thus, the practice
of persuasion affecis the rational activity of the listener and further strengthens the effect of the
presented argument

MATERIALS AND METHODS

As In any communication process, in persuasive communication, addressee, addressee and
sign are its main elements. In this type of communication, the addressee creates an expression or text
at the time of communication, and he has a specific purpgse or pragmatic intention. The motivation
formed on the basis of the communicative situation serves as an important factor in determining this
goal, Le. pragmalic intention. When speech communication takes place in a cerain situation, that is, "in
the context of a wide social confext, it appears as a result evaluated by the addressee” [2, 8]
Therefore, the addressee has the intention io encourage the listener to accept or reject the action that
should be performed after a communication, and evaluates the situation he i paricipating in as a
persuasive sifuation. In this case, the addressee tums to "persuasive speech macreact” [2, 8] in order
to reaiize his intention.

As the issues regarding the role and function of persuasion in the process of communication are
discussed, various interpretations in this regard arise in linguistics. Analyzing the scientific research
carried out to date, the attitudes expressed in relation to this phenomenon can be divided into two
relative groups: persuasion is the first group of this typology. The word persuasion is used in this case
in a positive sense, it means that the speaker persuades the interocutor to his opinion, to perform an
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action, and achieves such a result only by influencing with the help of his speech. Researchers of the
second group, In particular, Ganzel, Zdunkevich-Edynak, Bralzik, Shelestyuk, Holodnov, write that
whether persuasion has a positive or negative meaning depends on the speech situation, and if the
situation reguires it, various manipulative actions can lead to negative consequences. Polish scientist
Zdunkiewicz-Edynak writes in this regard: "Persuading the addressee or influencing his behavior is
inextricably linked with wverbal communication. ... Sometimes we seem 10 have too few neutral
conversations about the environment. In many cases, we use language only to persuade someone o
do something” [5, 149]. So, in most cases, the conversations people have in their daily lives are not just
a process of exchange of ideas, but they are purposeful and have a positive or negative tone. The
speaker tries to ipfluence the listener both mentally and spiritually in order o follow his views and
opinions. In this case, persuasion acts as a method of influence. So, persuasion is present in every
expression. As Rolf Biakar wrote, “neutral expression of opinion s impossible. Practical use of
language requires influence” [1, 92]. During the expressicn of an opinion, the speaker performs a
speech act, e informs, requests, expresses gratitude, advises, eic. Each act affects the listenerin one
way or another. For example, the listener's mood, emotions, world view, and behavior change. The use
of pressure or force in influencing causes persuasion o become negative.

Thus, persuasion is 3 behavior that is carried out fo arouse a feeling of confidence in the
listener in a communicative environment, in which linguistic and non-verbal signs are used in a complex
manner and serves the communicative purpose of the speaker. Persuasive strategies motivate the
speech act to take a positive or negative tone.

The term persuasion is one of the new temms in linguistics. Nevertheless, many studies are
being conducted within the concept of persuasion. In particular, in modem linguistics, issues such as
persuasive communication and persuasive strategies are studied in connection with various discourses.
The existence of such research suggests that the phenomenon of persuasion is important for all types
of discourse, including oral discourse. Two types of discourse are distinguished in the literature:
communication between interlocutors of equal status, that is, ordinary discourse, and persuasive
discourse - communication between interlocutors who do not have equal status. In it, a targeted attempt
iz made 1o influence one of the communicants on another. These two discourses are characterized by
different degrees of influence. In particular, Gromyko S.A. [4, 66] considers persuasion to be one of the
important features of parliamentary discourse. According to him, “"parliamentary discourse is a
persuasive discourse, the main goal of which is to create 3 separate semantic werld, to change the
opponent's cognitive views, to persuade him to deviate from one or another political issue, and finally to
make a necessary decision in some way" [4, 69 ] Thus, the scientist notes that "persuasion is an
immanent {edited) quality of parliamentary discourse, and its means of expression are different and
depend on the situation” [4, 69].

It is important not only to study persuasion within a discourse, bul also to be able to perceive
and analyze it. V.5. Gusarova evaluates persuasion as an "implicit" type of communicative goal and
emphasizes that it is necessary to teach it to students studying a foreign language. After all, studenis
should not only have the ability fo converse in a foreign language, but also be able to cognitively
analyze speech in that language and distinguish implicit persuasive meanings in it. V.5. Gusarova calls
linguistic tools that indicate the persuasive level of speech "discursive markers of speech” [5, 100} and
proposes a two-stage linguistic analysis to identify these markers. The first stage of the analysis is the
fradifional stylistic analysis, in which it is required to ideniify the stylistic means of expression that make
the speech or text persuasive, and to determine the purpose for which they were used. Based on the
knowledge gained in the first stage, students work with authentic texts in the second stage. In doing s0,
they are informed about the use of the same methodological tool in different authentic texts, through
which different author's intenfions are expressed. At the end of the analysis, studenis are given the task
of composing a text enriched with pragmatically structured communicative sirategies.

Thus. "ideological, thematic and intentional and contextual content” of the speech is clarfied by
analyzing the functions and place of linguistic tools related to different fevels of language. This
maotivates students to develop the ability to determine the pragmatic potential of expression” [5, 100]

RESULTS AND DISCUSSION

We can see that the scope of the concept of persuasion is expanding when it is studied in
connection with other linguistic phenomena. In particular, recognition of persuasion by linguists as a
modus category once again confirms the correctness of this opinion. Verbal and non-verbal means of
persuasive meaning express the meaning of encouragement and persuasion, as well as determine the
attitude and mode of the speaker. In the scienfific literature, it is noticeable that the linguistic means
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expressing persuasion are called "persuasive nouns”, "persuasive complex" In paricular, D A
Moskova [7, 8] reports that the phenomenon of persuasion in the modern German language is more
noticeable in the derivational type of word formation. Therefore, prefixes, semi-suffixes, and suffixes
serve as tools of persuasion in the German language. They assign a new connoiative meaning o the
derivation and express this meaning by analyzing the contexi. Also, another lexical way of expressing
the speaker's communicative iniention is blending. "Blending (blending) is a language game
mechanism, the comic effect of which is based on the re-perception of the structure of word formation
and the graphic layer of lexical units. In this, non-traditional word formation methods are used"” [3, 489].
Blending is a method of word formation that is more typical of languages belonging to the Indo-
Eurcpean language family. For example, the word Das Zappelvoik is composed of the German words
vibration, vibration {Zappel) + folk (Volk} and is a concept related to subculture. The negative meaning
of the first component of the word (Zappel) affects the general meaning of the word. Thus, "as a resuit
of the infegration of connotations, a concept with a new ironic color appeared, namely, "people swaying
in the dance, the people™ [7, 10]. As the word Dlending is transtated as mixing, it can be seen in the
example that two incompatible connotations are mixed and a single negative connotative meaning is
acquired.

In Russian, Windows operating system is called sundosos, Moscow mayor Sergey Sobyanin is
called CofAxkuq, cnopTMBHO is called cnopmyansHo, soft waflles in advertisemenis are Mrgonu,
butcher's shop is MAcHoma (MAcHaR skycHoma), which means that the blending method is often used in
modem Russian. You can also find @ group of blends used in one direction. For example, the words
"CTopMUUoHED, CMUNUORED, MaHWuoHep, KoHCMpYRULoHED, cembuones” inform about the facilities
created by COepOank (Russia) for neHoronep. All these words are based on one word "pensioner”. The
English words WiFi (Wireless Fidelity), podcast (IPod + broadcast "screen (or radio, television)"). The
word Beepw!, which is used in the field of mobile communication in Uzbek society, can also be
considered a blend. The name of the Beepu application is a logical continuation of the word Beeling,
which is composed of the words bee-bee + puwl common fund. Although the word is in English, its
pronunciation based on the rules of the Uzbek language reveals the frue meaning of the word, i.e. free
minuies, free megabytes, free sms. Thus, the word Beepw! is not only a reference to Beeline's brand,
but also an association of the Uzbek word for free.

CONCLUSION

It seems that the purpose of creating new waords through the blending method, which appeared
under the influence of comics, is to easily apply new realities to everyday life, to bring English words
closer to other languages, and also to evaluate them. It is the evaluation that clarifies the speaker's
intention. mode: criticism (Zappelvolk), negative attitude of opponents (CoGakvd), invitation to
purchase, use (Mrgny, Macroma, Beepul, cemuluonep, babyeeino, WiFT) etc.
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